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[bookmark: _GoBack]    The Global Travel Organization Skift 2020 was represented in a form overview of the well-organized forecasting key ideas. It determined the Travel Industry as current largest sectors highly potential for the successful future development among the other existing sectors. The Skift Manifesto report provides reasonable arguments transformation the travel industry corporation system into the leader among all existing similar competitive structures with its further reaching the peak of global opportunities. The forecasting processes of transformations covers specific time period since nowadays till the 2020 year.  
    According to the conducted travel-leaders profile who is mainly consumer oriented global trend line rather than self directed headlines and navel-gazing, Skift defined the client experience satisfaction as the main component of the strategy developing and focuses on the final product of mixing the marketing and technological as well as user experience and design components. The supreme travel brands profile appreciates the real connection maintaining rather than digital focusing on inspiration, personalization and personal discovery focused on the domestic and international tourism audience. Focusing to contribute qualitative features of the experience travel audience that suppose to stay constantly concerning about happiness, passion, diversity, maintaining of the global level of community. Above listed summary categories were conducted focusing on the specifically developed strategy of the maximum simplification of services operation.  Travel services will be split on the travel brands and hospitality segments that have a significantly global character. 
    The idea of all-absorbing urbanization stayed acceptable for me, as for the past historical decades heritage sicker. I was a little confused realizing that none of the cultural or environmental issues had not been mentioned above. 
    In the process of the establishing vision on the Future World Condition, Skift were followed by mostly unilateral ideas of modernization, globalization and urbanization of the world. In my understanding of the Skift Manifesto, the rapid speed of the technological inventions with its further impact on the course of events and conditions, that could have very unpredictable and unpredictable consequences.  
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